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https://www.thehindu.com/features/metroplus/fashion/pn-rao-plans-to-foray-into-power-suits-for-the-ladies/article66895650.ece

https://www.apnnews.com/celebrating-their-cenetennial-year-p-n-rao-brings-global-industry-leaders-to-talk-about-paradigm-shift-taking-place-in-luxury-fabrics-and-bespoke-tailoring-in-india/ 

https://www.prittleprattlenews.com/business/celebrating-its-centennial-year-p-n-rao-brings-global-industry-leaders-to-talk-about-the-paradigm-shift-taking-place-in-luxury-fabrics-and-bespoke-tailoring-in-india/ 

https://www.indiaretailing.com/2023/05/26/mens-suit-maker-p-n-rao-celebrates-centennial-year/

https://www.youtube.com/watch?v=y63iWmD_N90 

https://www.youtube.com/watch?v=Ffdlq4ynj3E 
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PN Raolaunches book on
its100-yearlegacy

DHIYA VEER
TEAM METROLIFE

engaluru-based

textile and tailoring

company PN Rao
has launched a coffee table
book, on the occasion of
their centenary.

Called ‘A Saga of Needle
and Thread’, the book de-
tails the legacy, origin and
evolution of the tailoring
brand. While the brand was
founded by Pishe Narayan Raoin 1923,
his family had been in the tailoring
business from the British colonial era.

Filled with anecdotes and family sto-
' ries, the book authored by Aliyeh Rizvi
highlights the important qualities that
helped build the brand of PN Rao. Itis

a tell-all book on the legacy of P N Rao,
says his grandson Ketan Pishe. “It took

us around nine months
to finish the book, after
extensive interviews with
family members, ven-
dors, employees and even
customers. The book
offers different perspec-
tives of people coming
together and making this
legacy. A truly emotional
experience,” he adds.

The book also touches
on Bengaluru’simpact
on the company. “As the
economy grew and more colleges and
IT centers came up in the city, the de-
mand for suits grew too and hence the
business found its home in Bengaluru,”
elaborates Naveen Pishe, grandson of
PNRao.

*Priced at Rs 2,000, A Saga of Needle
and Thread’ will soon be available
online and at bookstores.
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City’s Oldest Men’s Suit Brand PN Rao Completes 100 Years
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PN Rao: Bengaluru’s
luxury clothier turns 100 .

Sanika Athavale &
Shilpa Phadnis | rvn

Bengaluru: “We do not call
our service people tailors.
That word reduces them to
onlyanoperative. AtPN Rao,
we call them karigars which
means artists,” said Naveen
Pishe, partnerat PN Rao, ata
media conference to cele-
brate the luxury clothier's
100th year. The brand came
into existence through a
small store at MG Road in
Bengaluru in1923.
Thegarmentsbusinessis
a cut-throat one, with slim
chances for a brand to hit a
century. Most of PN Rao’s
contemporariesfrom theera
of preIndependence India
are said to have closed shop
or run out of reasons to stay
in business. Hundreds of
textile mills came and went
from the country’s land-
scapeduring this period, but
PN Rao has managed to re-
tain its grip by prioritising
innovation, fabric quality,

[ -Ki LY: Chan-
dramohan Pishe, Ketan Pishe,
Naveen Pishe, Mahender Pishe

horseraces.
By the 1940s, the Pishe
family had begun tailoring
suits and dresses for officers
and women of the erstwhile
British Raj, and in the 50s,
under the leadership and vi
sion of PN Panduranga Rao,
the company fully transi-
tioned into creating made-
to-measure men’ssuits.
Thebusiness grewacross
South India and by the late
90s, PN Rao had become an
established name in the for-
mal suit clothing segment.
“In the field of bespoke tai-
loring, we stand apart as our
competitors have always
made suits that were glued
on together and fused under
high temperatures, but we
do half-body canvases as op-
posed to full, and fuse the
rts of the suit using rela-

by PN Rao. “We make a two-
ply cotton shirt which is dif-
ferent from a single ply cot
ton shirt. Most brands don’t
make a poly-wool suit, they
use polyester-based fabrics.
Wedon'tdothat. Qurbuttons
are imported from Germa-
ny," Ketan said.

Entering womenswear

As the company completes
100 profitable years, PN Rao
isnow lookingtore-enter the
businessithadstarted with~
women's clothing. “By the
next financial year, we ex-
pect to launch our line of
women's formal wear which
will be made to suit the Indi- |
an woman's body type witha ;
variety of styles, colours,
and designs that would be
new to our brand,” Naveen
told TOL

Thefirm will experiment
with women'’s western-style
business suits in poly-wool,
pure wool, silk, and other
fabrics. The company, which
now has stores only in Ben-
galuru and Chennai, is also
looking to expand to the
north of the country with
the helpof franchisees.

The company. Naveen
said, uses natural fabric
and sustainability is built
into every step of the proc-
ess. Asitfirms up its expan-
sion plans, PN Rao has en-
gaged Paul Verscegen, a
third-generation  master
tailor from the Nether-
lands, to train the tailors.
“Wearelookingatarevenue
of Rs80croreinthenext two
years, from the current Rs
- 60crore," Naveen said.
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PN.Rao
honours 100
individuals on
its centenary
anniversary

The Hindu Bureau
BENGALURU

City-based suits and acces-
sories brand P.N. Rao,
which completed a centu-
ry of operation here, re-
cognised and felicitated
100 individuals who con-
tributed to the growth of
Bengaluru on Thursday.
P.N Rao was set up in
1923 by Pishe Narayan Rao,
to tailor stylish dresses for
high-ranking British offi-
cials and their wives. Na-
| veen Pishe, partner, P.N.
Rao, said: “The brand has
built one of the largest bes-
poke tailoring units on the
outskirts of Bengaluru to
| cater to the growing re-
quirements for personal-
“From a humble begin-
ning, the brand has grown
along with the city and
h a very special place
hearts of people,
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Men's suit brand PN Rao completes
100yrs

The PN Rao, the firm's partners said, would cater to the
business attire demands of both men and women,
meeting their evolving tastes and setting new
benchmarks. "Now the situations are completely
different in a boardroom, women are taking over in
every field. Therefore we want to focus on strong and
confident business women," Naveen Pishe said.

Home





image3.jpeg
Legendary fashion brand P N RAQ
celebrates ll]ll glorious years

Chennai, Jan20: The leg-
endary 100-year old fashion
brand PN RAO, which was
born in 1923 is celebrating
its centenary year. With 2
branches in Chennai and 5
branches in Bangalore, the
brand enjoysarichlegacy and
has been known for dressing
up the who’s who of the city
who have an eye for bespoke
tailoring and fine clothing. As
abig tributeto thismilestone,
thebrand is eyeingits re-entry
into the women’s business
wear segment.

Machender Pishe, Chan-
dramohan Pishe, Naveen
Pishe and Ketan Pishe—Part-
ners of PN RAO said, “PN
RAO has contributed im-
mensely to the Indian retail
industry and built a unique
reputation of its own as an
iconic made in India brand”.

Ketan Pishe, Partner, PN
RAO, said “From a humble
beginning, the brand has
grown along with the city
andholds avery special place

in the hearts of Chennaiites.
Celebrating 100 yearsis abig
milestone forus which speaks
volumes about our brand and
our vision and mission.

‘While we are committed
to offering the finest apparels
to our customers and under-
stand our client’s psyche, we
are constantly evaluating
ways and means to raise the
bar and expand our customer
base”.

It will be interesting to

s :
know that PN RAO started :
as a ladies tailoring brand :
which took immense pride
in dressing up the British la-
dies inthe pre-Independence
days. Post-Independence,
the founder’s eldest son Mr.
P N Panduranga Rao learnt
the art of gents pattern mak-
ing which led to the brand
branching offintomen’s wear
and has till date remained
committedtooffering the best
inmen’s wear. :
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Fashion brand moves ahead

Fashion brand PN RAO, with five branches in
Bengaluru and two in Chennai, is celebrating
its centenary year. As a tribute to this
milestone, the brand is eyeing its re-entry into
the women's business wear segment. This
was announced at a press conference by
Machender Pishe, Chandramohan Pishe,
Naveen Pishe and Ketan Pishe, partners of
PN RAO. They also announced their future
strategies of further expansion.
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Legendary fashion brand P N RAO celebrates
100 glorious years of dressing up Indians

CHENNAL: The legendary
100-year old fashion brand
P N RAO, which was born
in 1923 is celebrating its
centenary year. With 2
branches in Chennai and 5
branches in Bangalore, the
brand enjoys a rich legacy
and has been known for
dressing up the who's who
of the city who have an eye
for bespoke tailoring and
fine clothing. As a big trib-
ute to this milestone, the
brand is eyeing its re-entry
into the women’s business
wear segment.

Machender Pishe, Chan-
dramohan Pishe, Naveen
Pishe and Ketan Pishe -
Partners of P N RAO said,
“P N RAO has contributed

immensely to the Indian re-
tail industry and built a
unique reputation of its own
as an iconic made in India
brand”. Ketan Pishe, Partner,
P N RAO, said “From a
humble beginning, the
brand has grown along with
the city and holds a very
special place in the hearts of
Chennaiites. Celebrating
100 years is a big milestone
for us which speaks volumes
about our brand and our vi-
sion and mission.





